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COURSE DESCRIPTION CARD - SYLLABUS

Course name
Competence Marketing

Course

Field of study Year/Semester
Engineering Management 1/2

Area of study (specialization) Profile of study
Enterprise Resources and Process Management general academic
Level of study Course offered in
Second-cycle studies Polish

Form of study Requirements
full-time elective

Number of hours

Lecture Laboratory classes Other (e.g. online)
15

Tutorials Projects/seminars
15

Number of credit points

3

Lecturers

Responsible for the course/lecturer: Responsible for the course/lecturer:

dr inz. Maciej Szafranski -
email: maciej.szafranski@put.poznan.pl

phone: (61) 665 34 03

Faculty of Engineering Management

Jacka Rychlewskiego 2, 60-965 Poznan

Prerequisites
Knowledge and skills acquired during the following courses: marketing, human resources management,
marketing research (research with the use of secondary sources).

Course objective
Acquiring knowledge and skills in marketing management of competences, accounted for as resources
and products.

Course-related learning outcomes

Knowledge

1. P7S_WG_02: knows in depth the methods and tools for modeling information and decision-making
processes with regard to designing sets of competencies.
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2. P7S_WG_04: has expanded knowledge both on competence marketing in relation to management
science and its research methods, and on joint and specific conceptual apparatus in relation to
management science and selected aspects of technical science.

3. P7S_WG_06: has in-depth knowledge about organizational dependencies between enterprise
organizational units, as well as virtual units.

Skills

1. P7S_UW_01: is able to use theoretical knowledge to describe and analyze the causes and the course
of social processes and phenomena (cultural, political, legal, economic), and is able to formulate their
own opinions and critically select data and methods of analysis in terms of competence marketing.

2. P7S_UW _02:is able to predict and model complex social processes including phenomena occurring in
various aspects of social life (cultural, political, legal, economic), using advanced management methods
and tools in the aspect of competence marketing.

3. P7S_UW_04: has the ability to independently formulate a set of solutions for a specific management-
related problem and conduct a procedure of making decisions, also in regard to competence marketing.

4. P7S_UW _06: is able to correctly interpret and explain social phenomena (cultural, political, legal,
economic) as well as mutual relations between various social phenomena in the competency marketing
context.

Social competences
1. P7S_KK_01: is aware of knowledge interdisciplinarity and skills needed to solve complex organization
problems, and the necessity of creating interdisciplinary teams.

2. P7S_KK_02:is able to notice the cause-and-effect dependencies in achieving the set goals and is able
to rank the importance of alternative or competitive tasks.

3. P7S_KO_01: is able to make substantive contribution to the preparation of social projects and is able
to manage activities resulting from those projects.

Methods for verifying learning outcomes and assessment criteria

Learning outcomes presented above are verified as follows:

Laboratories: formative assessment: an ongoing analysis of individual work progress, help in solving
doubts and problems, summary assessment: final assessment of the developed solution.

Project: formative assessment: an ongoing analysis of the progress and correctness of a teamwork, help
in solving doubts and problems, final assessment of the developed project result.

Programme content

Laboratories: marketing-mix planning for personal competencies; modeling a personal competence
profile, using IT tools in modeling personal competence profile, identifying reference models of
workstations, and analyzing the compliance of personal competence profile with the identified models.
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Project: designing campaigns and/or employer branding systems in enterprises, designing job offers
compatible with company’s employer branding system, ensuring compliance of the employer branding
systems with other subsystems in the company, particularly with its marketing system and marketing
objectives; assessment of marketing benefits resulting from the employer branding; designing research
on the results of employer branding activities.

Teaching methods

Laboratories: laboratory method with elements of workshop method - an individual work.
Project: project method - projects in subgroups.
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Breakdown of average student's workload

Hours ECTS
Total workload 75 3,0
Classes requiring direct contact with the teacher 30 1,0
Student's own work (literature studies, preparation for laboratory and | 45 2,0
project classes, project implementation)*

! delete or add other activities as appropriate



